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Development of Natural Herbal Liquid Soap Products and Packaging for

Treating Skin Diseases from Kaffir Lime and Thunbergia laurifolia
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Abstract

Research Objectives: 1) analyze the consumer demand for natural herbal liquid
soap products for skin diseases, combining Kaffir Lime and Thunbergia laurifolia.
2) develop the formula and packaging of natural herbal liquid soap products for skin
diseases, combining Kaffir Lime and Thunbergia laurifolia. 3) design the packaging and
graphics for the packaging of natural herbal liquid soap products for skin diseases,
combining Kaffir Lime and Thunbergia laurifolia. 4) study the satisfaction with the packaging
design and development of natural herbal liquid soap products for skin diseases,
combining Kaffir Lime and Thunbergia laurifolia. Results: 100% of the sample group was

interested in buying Kaffir Lime and Thunbergia laurifolia liquid soap. Packaging and graphic
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design: Uses beautiful and eye-catching images of Kaffir Lime and Thunbergia laurifolia.
Green tones to enhance the feeling of freshness, health, and nature. Purple is used to
show details and properties to make the product look complete and attractive.
Emphasizes color tones to highlight important product features or ingredients.

Keywords: Product and packaging development, Natural herbal liquid soap
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An overview of the potential of Citrus hystrix (kaffir lime) essential oil as mosquito
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